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DESIGNERS BOOST HOME SALES BY PUTTING
THE BEST FEATURES IN THE SPOTLIGHT
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quickly, so they opted to have Plimpton stage
their home prior to its debut on the market.

“They’d been in the house for six years
and it was very well lived-in. It needed to be
de-cluttered and refreshed,” Plimpton says.
In four days, she transformed the Stepuras’
home: removing excess furnishings, rear-
ranging the space with rented furniture,
applying new wall colors, adding carefully
selected accessories.

“We listed the property on a Saturday,
had an open house on Sunday and, by
Monday evening, we had three offers,”
Mary Stepura relates. “The house looked
stunning. I loved the way Lisa mixed pat-
terns in the same color families and layered
textures to create rooms that were very
tastefully done.” |

result in a lower purchase price.

The total cost of staging a home is
typically less than an initial price reduc-
tion, adds Lisa Plimpton, principal of
Hull-based Plimpton Design. Plimpton,
who started her career as an interior
designer, became a professional home
stager about five years ago, though she
estimates she’s essentially been staging
homes for 20 years.

“Staging is definitely worth the invest-
ment,” she says. “You never get a second
chance to make a good first impression, so
it’s important to get it right the first time.”

That's exactly what Mary and Gene
Stepura of Norwell wanted to do, and
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“Even homes that languish on the
market for years can be successfully
staged and have received 1
fers,” Hamaty adds.

“A couple in Braintree had an im-
maculate home, but it looked like it was
stuck in the 1940s,” Hamaty recounts.
He and his team set to work rei

which

ing the three bathroon
pink tile, blue tile, and green tile, respec-
tively. Throughout the rest of the house,
they added neutral paint colors, up-
dated the mirrors, lighting, and fixtures,
and replaced the furniture with more
contemporary pieces.

“It sold in a week,” Hamaty reports.

While these are certainly shining ex-
amples, they are by no means exceptions.
Every day, Setting the Space and Plimpton

Design receive calls from realtors and ho-
meowners seeking their expertse. Sdll, it’s
not always a smooth process.

“‘Some people are reluctant,” Plimpton
notes. “They’re still emotionally involved
in their home. They haven’t wrapped their

heads around the fact that it's not a home
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limpton

anymore; it's a house on the market. Other people are prepared to let
go and are ready to sell.”

“As a stager, [ have to be part-psychologist,” Hamaty acknowl-
edges with a smile. “I meet with the homeowners and I ask them,
‘Are you putting your house on the market?’ And the answer is,
obviously, ‘Yes.” So I say, ‘Then that means you're moving out.’
At that point, they're able to detach themselves emotionally from
the property and they’re willing to listen to what I have to say to
help them sell it, which is their goal.”

Both Plimpton Design and Setting the Space offer an ar-
ray of services to make the home-selling process less harrow-
ing: packing and storage, wallpaper-removal, paint color and

fabric selection, furniture and accessories rental, and more.
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But perhaps their most valued asset is
their uncanny ability to breathe new
life into spaces that have endured
many past lives.

“When you live in a house for a long
time, you can’t see it any other way. It
takes a fresh eye to make the changes
that will result in a sale,” Plimpton
contends.

Home stagers can point out problems
that have become part of the home-
owners’ everyday existence, whether
the exterior needs to be repainted, a
stone wall needs to be repaired, the
driveway needs to be paved, or the
floors need to be refinished. All told,
they can help deliver a move-in-ready
lifestyle for the next homeowner.

“Ultimately, what differentiates one
house from the other 15 a buyer has
seen is how easy it’s going to be for
them to move right in,” Hamaty ob-
serves. “In this economy, buyers don’t
have extra time or money to spend on
fixing up a house.”

For Hamaty and Plimpton, staging
works so well that it has, on occasion,
elicited unintended results: some sellers
have taken their homes off the market
and decided to stay (much to the dis-
may of their real estate agent), and some
buyers have loved the staging so much,
they’ve purchased the whole package,
right down to the throw pillows and
artwork on the walls

“Staging works every time,” Hamaty
concludes. ssL

Setting the Space

Showroom: 2 Main Street, Plymouth
(508) 830-9900

Warehouse: 276 South Meadow Road
Plymouth

(508) 746-0600

www . settingthespace.com

Plimpton Design
(781) 925-1292
www.plimptondesign.com
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